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What is a meme? 
•  A meme is an idea, a unit of social information which can be 

transmitted from one mind to another. 
•  “Meme“ is a concept for discussion of evolutionary principles in 

explaining cultural evolution and the spread of ideas. 
•  Like (biological) genes, memes are subject to selection. 
•  Some memes fail to propagate, others spread or mutate. 

•  Cultural change will come through propagation of new, convincing 
and contagious memes. 

•  Challenge: How to create new, “viral” memes around “sustainability” 
or “sufficiency” 



Framework for changing culture with memes (1) 

http://www.climatememe.org/2013/01/25/how-to-change-the-world/ 



Framework for changing culture with memes (2) 

http://www.climatememe.org/2013/01/25/how-to-change-the-world/ 



Framework for changing culture with memes (3) 

http://www.climatememe.org/2013/01/25/how-to-change-the-world/ 



Framework for changing culture with memes (4) 

http://www.climatememe.org/2013/01/25/how-to-change-the-world/ 
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Figure 1 | Visualizations of meme diffusion networks for different topics. Nodes represent Twitter users, and directed edges represent retweeted posts 
that carry the meme. The brightness of a node indicates the activity (number of retweets) of a user, and the weight of an edge reflects the number of 
retweets between two users. (a) The #Japan meme shows how news about the March 2011 earthquake propagated. (b) The #GOP tag stands for the US 
Republican Party and as many political memes, displays a strong polarization between people with opposing views. Memes related to the ‘‘Arab Spring’’ 
and in particular the 2011 uprisings in (c) #Egypt and (d) #Syria display characteristic hub users and strong connections, respectively. 



•  The necessary change of our culture and life styles is dependent on 
the successful creation, propagation  and spread of the respective 
memes of sufficiency and sustainability. (àmore research needed…) 
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