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An example of PFGE versus SNP genotyping
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What's Agata?

™ A ®

We make complicated things easuy.
Our agency focuses on delivering science
and innovation to the right audiences.
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what 1o expect

e Scicomm 107

e Storytelling in scicomm

e Planning sustainable
outreach actions

e Tips & tricks for writing
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Scicomm isn't new
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what is scicomm?®
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what is scicomm?®

Dl
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slido.com #3&632077
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We make complicated things easy

:g Plus, things like:

u e Public understanding

e Science journalism

e Science policy

e Press relations

e Psycholoqgical frameworks
e Fducation and outreach
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Scicomm ftakes many forms

The secrets of scicomm
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Scicomm ftakes many forms

working with us about us publications international smcs contact us

smc Science Media Centre

the science media centre's

Lessons Learned

from COVID-19

our recommendations regarding science and the
media, based on our experiences during the COVID-
19 pandemic

find out more

Vledia and policy reports
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Scicomm ftakes many forms

|

Radiolab

Recent Episodes

G

Degt 14,2022

No-Touch Abortion

From surgery to pills, we lock at how abor-
tions have changed since the 1970s, and how
they might still change.

u Listen Eﬂ st

The secrets of scicomm

Dt 7, 2022

The Theater of David Byrne's
Mind

A rockstar and a neuroscientist walk onto a
stage..,

O Usten @ -

Podcasts

Sep 30, 2022

Playing God

When people are dyving and you can only

save some, how do you choosa?

ﬂ Listen Eﬂ
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Scicomm ftakes many forms
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Scicomm ftakes many forms

Accesible tours
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e NEW ENGLAND
JOURNAL of MEDICINE
| e
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The secrets of scicomm

It works: importance & impact

NEJM is the academic

journal with highest impact

When covered in the NYT,

the papers get 737% more
citations!

Philips, D.P. et al. NEJM, 18891, DOI: 10.1056/NEJM199110175251620.
Fanelli, D. Scientometrics, 2013, DOI: 10.1007//s11192-012-0925-0.

www.agara.agency



Beyvond (academic) impact

Uptick in conference Contacts by
invitations relevant companies

Alonso-Flores, F. & Moreno Castro, C. J. Educ. Soc. Pol. 2018, 5, 2, 34. DOI: 10.50845/jesp.von2pb.
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Bevond (academic) impact

nature

Explore content ~  About the journal ~  Publish with us +

Requirements

Beneficiaries of Horizon Europe and Horizon 2020 funding must carry out activities to increase the

impact of their project results: nature > news > article
« They must share research results with the scientiic community, commercial players, civil Published: 18 October 2017
society and policymakers (dissemination’). Top Chinese university to consider social-media posts
» They must also take action to use their project resulls for commercial purposes, to tackle inresearcher evaluations

societal problems or in policymaking (‘exploitation’)
David Cyranosk

Dissemination and exploitation are a requirement as per your grant agreement, in addition to your Nature (2017} | Cite this article
communication activities. Check our quick guide on communication, dissemination and exploitation 87 Accesses | 1 Citations | 192 Altmetric | Metrics

Grants (everywhere) require scicomm
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Beyvond (academic) impact

II_. Swiss National

Science Foundation

¢ Oheerview of Tunding schemas

Science communication

The SNSF supports science communication between researchers as well as
communication between researchers and the public. It therefore awards grants for
scientific meetings and publications as well as for projects that foster dialogue
between science and society.

Grants (sometimes) support scicomm
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Bevond (academic) impact

COVID-19 has made evident how
crucial it is to engage with everyone,
including those uninterested

in science, hard to reach,

or members of vulnerable groups.

The secrets of scicomm www.agara.asgency



\\ Grants s
/ .
Admin

... and now comms??

Conferences

—
™~ Classes

)
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We're here to help
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TIips & tricks

Storytelling Plan your actions Writing tips
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TIips & tricks

i)

Storytelling Plan your actions Writing tips
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It's all about stories

A good story sticks

The secrets of scicomm www.agara.agency



It's all about stories

Lo s e N The tips and tricks:
CHEMISTRY WORLD _ |
e Find the narrative
e Never patronise
e Convince your audience
e Facts and numbers are
et e s e e o often confusing

ﬂ' NEWE BECEARTH - iGN  FEATLIREES $CUlTURE zCAREERE $FOOCASTE AWEBINARE IYPT  MOEE

Storytelling matters in science

Communicating ideas needs a narrative to getthe point across

For those of us Tying U0 COMIMErIcioe SOETOE TD [k OWLEE pudiemce, the

commmom patiails are that wa'll bore, confuss or paromess our sudiences, Ang,

well-informed public debate. It's sobering. thea, 1o leaen from & recent preprint

that the old adoge “a kttbe Jmowledygre 15 0 dangerous thmg' might be

Every paper tells a story

Philip Ball: "Storytelling matters in science”. Link: http://bit.ly/2Xvts3H
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Every paper tells a story

Issue 18, 2022

i i
[

Unmasking the constitution and
bonding of the proposed lithium
nickelate “LizNiPhz(solv);": revealing

the hidden C H, ligand

From the journal:

Chemical Science

Rosie J. Somerville, & £ 7 Andryj M. Borys, &

David Balcells, % © Lorraine A Malaspina, W& ® Simon Grabowsky,

.l

=Y N jy
Eva Hevia & "" and Jesus Campos &

(+) Author affiliations

The secrets of scicomm

Previous Articie

" Marina Perez-Jimenez,

7 Emesto Carmona, W&

Mext Artiche

’.‘] Check for updates
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Every paper tells a story

We've now established a new network,
something fundamental in science

MASINA FERES- HMENET

It was like painting the same picture,
but each using our own strokes and
techniques

ROSIE SOMERVILLE

The nickel crystal that catalysed collaboration

MOLLON-BEL | 1 JULY 2022

F. Gomollén Bel: "The nickel crystal that catalysed collaboration.” Link: https://bit.ly/3zdARt3
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Every paper tells a story

(A)

Species conflict at Earth’'s edges — Contests, climate, and
coveted resources

Joel Berger-®" Mark Biel and @ Forest P Hayes-

Direct conflict between species is an infrequeantly witnessed biological phenomenon. Potential drivers of such

contests can include climate change, especially at Earth's high elevation and latitudinal extremeas where
lemperatures warm 2-5 brmes faster than elsewhere and hydro-geomorphic processes such as glacial
recession and soll erosion affect species access to ablotic resources We addressed a component of this
broader 1ssue by empirical assessments of mammalian conflict over access to four abiotic resources -
minerals. water, snow. and shade - by annotation of past studies and by empincal data collection. Evidence far
Nearctic and Palearchtic mammals indicates that when desert walters are in short supply, contests intensify
generally favoring larger species regardless of their status as native or exotic. Our empirical data indicate that
contests batween two large and approximately similarly-sized mammals = mountain goats (Oreamnos
amerncanus) and bighorn sheep (Ows canadensis) — along a 2,500 km gradient at three high-altitude (above
tree-line) sites in the Rocky Mountains of North America, result in striking asymmetries; goats dominated > 95%
of interactions, Despite far fewer observations of encounters to access shade or snow patches, an increasingly
prominent dialog needs to be held about rarely explored biclogical phenomena where less is known than we
might otherwse presume, whether induced by climate or increasing anthropological alteration because of
underpinnings to understand community structure and conservation planning. Observations on the frequency
and intensity by which individuals escalate behavior to access abiotic resources remains an underappreciated

arena o help enlify the proxmale importance of scarcily in the natural environment. Notwithstanding

Front. Ecol. Evol., 17 October 2022. Sec. Conservation and Restoration Ecologuy. DOI: 10.3388/fevo.2022.991714

1 AL\ v
Hydrngeugy

o

#*

Clim

Anthropogenic
(roads, etc.)
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Every paper tells a story

Mountain goats do not just like to lick salt; they crave it. The goats are known to
travel as many as 15 miles in search of natural salt deposits to slurp up sodium and
other essential nutrients not included in their regular diet. Mountain goats go so
hard for sodium that they will tongue a rock or plant recently drenched in the salty

urine of a human tourist.

But goats are not the only animals questing for salt at high altitudes in the United
States. Another ungulate, the bighorn sheep, roams the same mountains in search of
the same salt. Melting glaciers continue to expose more of these precious mineral
deposits, altering the abundance and distribution of coveted resources for survival.

In Glacier National Park in Montana, the bighorn sheep and mountain goats compete

for access to these deposits. Yet despite the species’ similar size, the mountain goats
always come out on top, according to a new paper published Monday in the journal
Erontiers.of Ecology and Evolution. One could say their analysis proved the mountain
goat remained the goat.

sSabrina Imbler: "Mountain Goats Keep Winning”. Link: bit.ly/3zbknBN
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we Know how stories work

BECINNING — MIDDIE — END

Aristotle knew this already!

C. Knaflic: "Storytelling with data”. Link: https://bit.ly/3uDPwgR

The secrets of scicomm www.agara.agency



we know how stories work
TWIST

N

DIOT  [NDINC

Aristotle knew this already!

C. Knaflic: "Storytelling with data”. Link: https://bit.ly/3uDPwgR
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The "arcs' of storyvytelling

An A.l. Says There Are Six Main Kinds of Stories

A machine mapped the most frequently used emotional trajectories In fiction, and compared them with the ones
readers like best.

\

Kurt Vonnegut wrote his PhD dissertation on
the shape of stories. Full lecture here.

A. LaFrance: "The Six Main Arcs in Storytelling, as Identified by an A.l.". The Atlantic, 12/07/2016.

The secrets of scicomm www.agara.agency



The "arcs' of storyvytelling

FORTUAE
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How to start the story

TENSION

Audience Conflict

The secrets of scicomm

Relatability

e Think about your audience.

e \What is the conflict in the
story? Your motivation to
research on this and not
other Tield.

e l\hat part of your research
is more relatable? Find
hooks to current events.

www.agara.agency



The ABT theory

And

The secrets of scicomm

And
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The ABT theory

Conflict
1WISH

N

Context DIO[ [NDINC Resolution
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The ABT theory

MOFs are great But they’re often Thus, we made a
materials to adsorb unstable and hard new MOF that solves
stuff. to upscale. these problems.

And But Therefore

The secrets of scicomm www.agara.agency



The process

ldentify the key
points

Write drunk,
edit sober

The secrets of scicomm

Artidle
Key role of chemistry versus biasin

‘electrocatalytic oxygen evolution

| £ - | = [~ -
B mamd 1 Teeamaan VTTE - i
S — LD Tmer e ——

e e P e LTS IRECLE R Siah RPN R W R ]
T M e M TS TR @ T e | N T) G W TR A TR
sfina o oy s ham i pea e g e g [ meom——
B R aibg b b mb T b mn el s S e e g S
B L T e = ] -
- armpmL iz am ~da . gmem R = S g
ard v g gl s vl dge i gl o FRRTT Ta B PR
EE Tt i s s waal o P

i ey e | Wk N Ew s ik o il gy e g o all
L b 1 P U P e i e ST o e P 8 B

= 1 e BLI e gl
B gl i S ol e Ny e i e

¥u che @ e EoTERE S

=i e i roer vy
e R il e W RSy e T i B B B B Ry = e
o i mryms al - A T
P T By T W "N & g=-d=
b e w1 sl EA L @ TR B e e e Ay T -
Ry gl g LR L
o PR ey I T P T B e gt BT e w0 b

—_———

el S W S s A 0 e | esds
L AL R T e e e P SRS ECT U S e SRy NSy Y
e el e i e -4 e LR SR TR 2 e TR
BT L L ek S s SR @ L e R e EE
N e L ] . mng s sl uras el e o e e el Bp e e Le il Pl sl

e T ] k- Al TaE
L WARL_ B - Ll Rl e R N W L LT e e e e ey - Loy o S pr—
wrag il W e T S R ) e w e Y TS peder ket the i g mEG W e WAL e i E
EL T s B T S R R T SR W P b oo P S e ¢ [T OB Gl E R R S
5 L . o s e ekl e B . . b R i .

B R L L T A T T e e L

e e — s — S B i b w g e psbeg g el e g o
- —— w4 = - b
B i L =l e B R ] (T L=x e
s e i e pTe—— e T 7 [ -] S waa
PR U S W]l T T e RE

B IR R B BB RTT T R e e i B TR

e SR RSN AR LRSS A L BRSSO BRI g RS M WL T

Ty mem e e B

Make a first outline

|4 41586 2000_2008 Author.pdf

|0 Anabella Selloni.mda

O Annabella Selioni.docx

E;-_l'l Ifan Stephens. docx

|0 Ifan Stephens mds

|l-. irtsage.imagefomal fullwidth. 1450426387 jpg
I'.!_.‘r__*'] JPR notes.dooy

©=) Manuscript 001.docx

=] Manuscript 002 an,docx

ﬁ:'l Manuscript 002 docx

3] Manuscript 002_AS.dock

EE] Planuscript 002_Th.docxe
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@ Travis Jones.doox
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=] Water splitting Final - Quotes Approved PW_edit FGB.docx

Talk to colleagues
and experts

Any conflicts of
interest?

Read your text
out loud
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The process

Vake a first outline
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Talk to colleagues
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Use technology

The secrets of scicomm

This sentence has five words. Here are five more words. Five-word sentences are
fine. But several together become monotonous. Listen to what is happening. The
writing is getting boring. The sound of it drones. It's like a stuck record. The ear
demands some variety.

Now listen. | vary the sentence length, and | create music. Music. The writing
sings. It has a pleasant rhythm, a lilt, a harmony. | use short sentences. And | use
sentences of medium length. And sometimes when | am certain the reader is
rested, | will engage him with a sentence of considerable length, a sentence that
burns with energy and builds with all the impetus of a crescendo, the roll of the
drums, the crash of the cymbals--sounds that say listen to this, it is important.

So write with a combination of short, medium, and long sentences. Create a
sound that pleases the reader's ear. Don't just write words. Write music,

Source: hemingwayapp.com

www.agara.agency



What's an inferesting story™?

Dl

slido.com #3632077
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Frame your siory

Personal anecdotes
& day-to-day stuft
always works

Find "hooks™ that
connect with your

audience

Keep in touch with current
events, stories that people
really care about.

The secrets of scicomm www.agara.agency



TIPS & tricks

Plan your actions

The secrets of scicomm www.agara.agency



KNnow vour audience

Consider:

People’s pre-conceptions
and biases must inform the
message and actions

The secrets of scicomm www.agara.agency



How we usually think
communication works

Message
Medium

Sender Receptor

The secrets of scicomm www.agata.agency



Deficit model

The secrets of scicomm www.agata.agency



How communication actually works*

Mental model Mental model

©[QE = e
>

Viedium is not neutral

*According to the latest studies in social sciences

The secrets of scicomm www.agata.agency



KNnow vour audience

Ask yourselves the following questions:

e \Who do we want to reach®?

e \Why do we want to reach them??

e [s there someone that we are not
reaching? Why?

e |s there someone we are reaching...
who could have a negative reaction?

The secrets of scicomm

Al

*
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KNnow your audience

Consult previous work on the topic

Whatever your field of work is,
there’s social science research:
e public perceptions
e psychological effects
e mental frameworks
e preconceived ideas

The secrets of scicomm www.agara.agency



KNnow vour audience

The case of climate: UNDP and others

Climate Change Management

Walter Leal Filho
Evangelos Manolas
Anabela Marisa Azul
Ulisses M. Azeiteiro
Henry McGhie Editors

i VY.
RLLAT L
LN

TR LTINS
& TTITETTLLILL ]
SBE BREE VRN
& SEEN Wi
BE HTRRANRY VYW
-] " TTTITT] ]
] L1
P N
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Tr]}
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Handbook of
Climate Change

Communication:
Vol. 1

o

Theory of Climate Change
| Communication

Communicating climate change: A practitioner’s guide

.!'“Iﬂ; a1 i f | Insights from Africa, Asia and Latin America

Peoples’ Climate Vote

RESULTS

Bt
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Pro tip: Know yourself

Your own biases play a key role too

The secrets of scicomm www.agara.agency



Pro tip: Know yourself

Your own biases play a key role too

Do you think people are afraid of chemicals?

The secrets of scicomm www.agara.agency



Do people like chemistry™?

Dl

slido.com #3632077
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Personal bias

What chemists think
people think

D 50%

Chemicals are dangerous

T 20%

Chemists are approachable

T 1%

Chemistry is beneficial

Roual Society of Chemistry "Public attitudes to chemistry”, 2015. More info: https://rsc.li/pac

The secrets of scicomm www.agara.asgency



Personal bias

What chemists think
people think

I 50%

Chemicals are dangerous

I 0%

Chemists are approachable

T 1%

Chemistry is beneficial

What people actually
think

T 20%

Chemicals are dangerous

B 838%

Chemists are approachable

D 5°%

Chemistry is beneficial

Rouyal Society of Chemistry "Public attitudes to chemistry”®, 2015. More info: https://rsc.li/pac

The secrets of scicomm
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Planning is paramount

The biggest secret of influencers: nothing is livel

e Find time to plan Tor your content

e \ake sure to tailor the content to
different platforms and
timeframes

e Hop on existing, successful trends

The secrets of scicomm www.agata.agency



Planning is paramount

The secrets of scicomm
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Planning is paramount
Establish strong networks to amplitfy your message

Tag relevant people
and institutions

(but don’t spam) \ Use social media to
trigger conversations
/ and fruitful debates

Join forces with
friends on different
platforms

The secrets of scicomm www.agata.agency



Itf's an experiment!

On top of planning, make sure
you gather data to measure

;316'- Ned'® g V3, and evaluate your results.

Understand what works and
what doesn’t, make the most
of detailed statistics.

The secrets of scicomm www.agata.agency



TIPS & tricks

Writing tips

The secrets of scicomm www.agara.asgency



Remember: ABT is key

Conflict
1WISH

N

Context DIO[ [NDINC Resolution

The secrets of scicomm www.agara.agency



The principles of writing

?‘:‘
*l:e_}ab
“*;;
Cut Active VVerbs
Remove unnecesary Avoid passive voice Use strong,
words and phrases if possible moving verbs

K. Sainani: "Writing in the Sciences: Module 17.

The secrets of scicomm www.agara.agency



One idea per paragraph

Use ABT to create - e Use paragraphs to
content in every —— organise the ideas
paragraph. —I and points.

Pro tip: always end the
paragraph with a short
take-home message.

The secrets of scicomm www.agara.agency



Outline your story

IWPAC Top Ten = Nat Chem Comment
introduction ( 100-200w)

Briel mention to societal challenges (SDG), chemistry has the solution

Identily key ‘fringe’ technologies, between the scientific discovery and commercial reality -
what we mean by emerging technology

Why, IUPAC as a voice for chemists worldwide (200-300w)

The origins of the initiative, other similar endeavours (MIT, WEF, etc) - What is new. Why in
chemistry.

Short info about IUPAL, beyond nomenclature

IUPAC is changing (IUPAC adapts for its next 100 years of history, 2019 conference, IYCN,
GWaB, Diversity Committee, Al, Digital Space)

Becoming a voice for all chemists around the world

Using its broad network of experts 1o scout, identify, and explain the chemistry technologies
that are redefining in lives, economy, and relationship with the environment.

The technologies, an overview and selection of 2019-2021 picks (400-500w)

Why are technologies selected — How are the technologies selected

Focus on open-access approach, everybody submits, articles are free

Examples of good “predictions”, ie Rapid tests, RNA Vaccines, Solid-state batteries, MOFs
(we can adapt depending on 2021 Nobe! Prize)

The secrets of scicomm

e Use the outline to gather
ideas, as many as possible

e Add "raw” references,
including papers and quotes
you don’t want to miss

e Ballpark the length of each
paragraph, and plan its
substructure

www.agara.agency



Frame your siory

Personal anecdotes
& day-to-day stuft
always works

Find "hooks™ that
connect with your

audience

Keep in touch with current
events, stories that people
really care about.
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Example: current events

What is in period products?

A recent New York right-to-know law has led to ingredient disclosures across much of the US. But health
advocates say more data are needed on some chemicals' health effects.
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Example: climate & beer

~ %""%. ~

2018 P

Trouble brewing: climate change to cause 'dramatic' beer shortages

%9
. _'3_'.
|

Extreme weather damage to the global barley crop will mean price spikes and supply problems, according to
New resaarch

®
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Example: personal stories

The ashington Post

MNEWSLETTEHS

NewsScientist

News Podcasts Video Technology Space Physics ﬂ More * Shop Courses Events SheﬁS mﬂde 1’75() Wikipedia bi{]S f{]r
Genetic privacy: We must learn from female scientists who haven't gotten their
the story of Henrietta Lacks due

‘Mot only do we not have enough women in sclence, but we aren't doing enough to celebrate the ones we have, said

o 0 @ @ @ Q physicist Jess Wada,
HEALTH | COMMENT 1 August 2020 a By Sydnay Page

By Maninder Bhluwalla
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Editing and reviewing

e Find editors you trust, learn
from the edits

e [t’'s OK to get help! It gives
you different points of view

e \lake constructive
comments

e Find diverse editors and
consider sensitivity edits

e Highlight the good things!

The secrets of scicomm www.agara.asgency



TIPS & tricks

Writing tips for
under 280 charac

The secrets of scicomm www.agara.asgency



From paper 10 tweet
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1l Javier Perez-Ramirez retwitted

Javier Perez-Ramirez @catalysis eth - 26 sept,
v Hot off the press @NatureComms. We applied flame-made In203-based
~ catalysts for CO2 hydrogenation to methanol and developed a pioneering
protocol to quantify oxygen vacancies as the active sites using EPR
spectroscopy. Multi-team effort @NCCR_Catalysls
nature.com/articles/s4146 ..

In,0, t-ZrO,

o o xn & 130 2
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From paper 10 tweet

Let’s analyse!

11 Javier Perez-Ramirez retwitted

"Ek_ Javier Perez-Ramirez @catalysis eth - 26 sept.
]-:-:.j.

Hot off the prggs @NatureComms. We applied flame-made In203-based
‘ w 2 hydrogenation to methanol and developed a pioneering
Meﬂ_tl ons protocol to quantify oxygen vacancies as the active sites using EPR
DUb“Sher spectroscopy. Multi-team effort @NCCR Catalysis

nature.com/articles/s4146...

Mentions

_ main funder
Link to the paper

(ideally open access)
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From paper 10 tweet

Adapt for your audience

11 Javier Perez-Ramirez retwitted
/™ Javier Perez-Ramirez @catalysis eth - 26 sept.

n- Hot off the press @NatureComms. We applied flame-made In203-based
catalysts for CO2 hydrogenation to methanol and developed a pioneering
protocol to quantify oxygen vacancies as the active sites using EPR
spectroscopy. Multi-team effort @NCCR Catalysis
nature.com/articles/s4146...

Res h Centre -
@F!::zr:hﬂentre LeSS Jargon

Our researchers have discovered a new way to make /
methanol from CO3. = The results, published in

@NatureComms, demonstrate carbon dioxide could
become a valuable feedstock towards renewable '\ —
commodity chemicals! g 2.» Full story Emojis for

here: https://bit.ly/3RBKpol ‘playfulness’
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From paper 10 tweet

Distill the really important information

e \What's the key result?

e \What makes it special?

e How could you illustrate it?

e Find relevant hashtags

e Think about your target
audience

The secrets of scicomm www.agata.agency



From paper 10 tweet

Distill the really important information

Enzyme Chemistry @EnzymeChemistry - 11 ago.

#Biocatalytic routes to stereo-divergent iridoids by N. Lozada, B.
Wood, L. Caputi, J. Basquin, L. Chuang, M. Kunert, @carlos plants,
Langley, D. Zhao, @robin_buell, @LichmanlLab, @0Connor_lab at @MPI”

in @NatureComms nature.com/articles/s4146...

of Sy
|

Sl i for i Fumaped il n Faprem 8l | codend
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From paper 10 tweet

Think creatively! Text isn’t the only way to showcase

information.
Include information
within the embedded
pictures or videos.

Twitter threads to
expand beyond the
280 character limit.

Make sure to grab your
readers’ attention
quickly: emojis, GlFs
and videos help.

The secrets of scicomm www.agata.agency



From paper to tweet ’ |

u it just seems like an
artistic upgrade of the

Twitter hosts a huge community of o s ot ooy

trusts anything from

academics and publishers, but
don’t forget other platforms could
reach your ideal audience better.

Kirsten Banks is an amazing
example of rigorous outreach
that’s also fun and accesible!
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Choose vour favourite!

Speak, write, tweet: ways to
communicate science

/Y

fScicommGuide

Sharing your science: what type of communication is best for you?

J. Bowers. Hindawi Blog, 2020, link: https://tinyurl.com/trp8cokS
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KNnow your comms team \11% Catalysis

e — * [t's a chance to explain why
JEe— your work is interesting
Howtoﬁ;t;fi(.withyourinstitution’s * Choose the message and the
press office to maximize the reach audience to g ether

of your work

Want your study to make the headlines? You can get help with that, & Think big: NYT haS 2.6M

subscribers, BBC reaches
350N people weekly

Kwok, R. Nature, 2018, 5680, 271. DOI: 10.1038/d41586-018-05896-2.

The secrets of scicomm www.agara.agency



Free resources

-TheOFEN Kacal = D - v
(( Notebook. .

Ariicles - Training - Resources - TON en Espafial Read Ouwr Book

BIPOETED FLATURES

How 1o Report on Animal Research Fairly and
Transparently

Alrmos] @vargthing we bnow aboul Bokgy wirve lBarmed fromm olnerven g
wibmals as bickogical sysisms Wi kesp 1hem n cages, siudy thell behavion
il analyle thsr ssoes afled (hey die. Bt animal ressaick i 8 frawghl 1o6ic
witihiin the scientiic community and in the pulilic sphere. Reparing on 8
regparas |Bumalirie fgon senelbily levand sourcea, and amghae on B

largar gpoata bedend The repearsh, Dol e irm- e FTor will maie your #Tofles on

STl Fedemich mane uarded and compeling

Calia Fondl

'T.!llh.ll"llj Seancd An Inirasoucnon 10 Seeendd Commumcation | Coorss Outlre

il nm oETa P e CUTa & COAAFLETIR LU AL R

The Open Notebook Talking science

www.theopennotebook.com bit.ly/ScicommCourse
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Free resources

e o e = 1 A Coltaborative Learning Space for Schence
CHEMISTRYW\ORLD ‘ SCltﬁHg

HOME LIBHAHY BLEHES MNATURE JOBS

H- MIEWE  NOWELFRIZE RESEARCH - OFINION FEATUREF CULTURE CAREERS PODCAFTS 'WEBIMNARS EDLAECTIONG -

English Communication for Scientists 1 Fe]:

What information should you include in an abstract, and in what order? How can you get your message across in an BUTL INE

ordd presentation — with or without sildes’® How much (exL |5 accepiable on a poster! Communication s an imegral af ety By g

o R

part of the ressarch you perfarm as a scientist and a crucial compeience for o successiul career, ye1 it is an acthity
wou may nok feel prepared lor

How to talk to the media about science

EANEA RACHAN Eaglish Covmmenncainen for Scientisfs 1§ a briel guide on how 10 communicate maore effectively in English, no matter
how miuch previous experience you have. Although it was developed with non=native speakers of English in mind, it

wa U aYs T work vasd ! wrtih journa st
ghaould prove useful for native speakers, too. Organized as six self-contained units, it will help yvou understand

basic communication strategies and address various audiences {Unit 1); design and draft not only sclentific papers

(Uit 20 but aldo e-mall, résumes, and $hor reports Unit 30 strecture, support, and deliver aral préesentations (URi

Drespine the widespread avallabiiny of social media pladerms, the news media sl remain
ine of the primary channels shrouph which the scientfic communiny comnects with non- ;
uRe of the Primary cha iy i " : . d), create and present posters, chair sessions, and participate in panels (Unit 5); and prepare, run, and evaluate
sciEmisis. Yet, mEny scienisis mr WHTY ex GPEREIE 1 pOsE nalsls classroom sessions (Unit &), Created by seasomed Commumicators. ||'||'_||-_|.'|-.'r_| Lommomication for Scianfisfs perosices

- Ch ey na-nonsense, directly appdicable guidelines, Wlestrated with examples of written documents, oral preseniatkons, and

gt e - - - e - I - 1 [ - IFRTS - | e
Sandesy Pakel, an oncalogst and assoaiite prolessor @l L San |'|.-!._ Health m the US mare |n|i'|.';\'|n|_:| wour $clentific communbcation i3 ::l'\.l'r a dick away: start today

O tips to talk to media Comms for scientists
http://bit.ly/SohMFUj http://go.nature.com/2J4imk0O
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Free resources

&) Associations

B Books & Publications

¥ Formal Education

¥ Free Courses

% Job Offers
#Scicomm Tips

This 15 a page wilh some useiul hinks 1o get startad in science communicalion, a.K.3. #5CIComim,

» Scicomm Volunteering
The goal iz 1o make it simple but comprehensive, feel free to suggest edits or improvements via

st o Turter O ® Other resources

arhd

ScicommTips
http://bit.ly/ScicommTips
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Recap slide?

Scicomm basics
e Think about positive impact
e Every paper tells a story
e Storytelling is a strateqy

Plan everything
e Know your audience
e Establish & maintain networks
e Test, test, test

The secrets of scicomm

Writing tips
e Qutline, edit, read
* Frame your story to connect
* Think creatively

Take-home messages
¢ Find a format that fits

LI' e Collaborate, work with experts
e Learn online!

www.agata.agency



Talk 1o us!

(Or other scicomm agencies,
we don’t mind)
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hello@agata.agency
www.agata.agency
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